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MINTEL OVERVIEW

EXPRESS MAIL SERVICE

Over the last two years, cross-channel spending in the
financial industry has decreased, hitting a two-year low of
$1.85 billion in Q1 2023. The primary driver of financial
services marketing, direct mail spending, also fell below $1
billion for the first time since Q1 2021. Competitors have
become less aggressive in seeking new customers due to
inflation and the potential of a recession. However,
consumer behaviors suggest that there are opportunities for
marketers who remain persistent.

Home > company overview > overview of services. FedEXx. (n.d.).
https://investors.fedex.com/company-overview/overview-of-
services/default.aspx#:.~:text=FedExX%20Express%20invented%20express%20tra
nsportation,the%20world’s%20gross%20domestic%20product.
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MINTEL MARKETPLACE FINDINGS

Figure 10: Financial services industry cross-
channel spend, Q1 2021 - Q1 2023

Direct mail took a plunge in Q1 though still a
driving force in the market

Home > company overview > overview of services. FedEx. (n.d.).
https://investors.fedex.com/company-overview/overview-of-
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MINTEL MARKETPLACE FINDINGS

DoorDash is introducing a "Package Pickup" service
that involves their delivery personnel collecting
prepaid packages from customers' homes and
delivering them to UPS, FedEx, or USPS locations
for a fee of $3 for DashPass members and $3 for
non-members. The service, tested since March
2022, 1s now being launched. There's potential for
DoorDash to collaborate with retailers, allowing
their stores to be added as return drop-oif points in
the future.

Insights-mrisimmons-com.libezproxy2.syr.edu. (n.d.). https://insights-

mrisimmons-com.libezproxy2.syr.edu/v2/support
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Simmons Insight:

DEMOGRAPHIC,
PSYCHOGRAPHIC, AND
COMPETITIVE ANALYSIS
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DEMOGRAPHIC FINDINGS

Golden Age Range:

ages 65+ are the most likely to use
overnight delivery services such as
FedEx while ages 18-24 are less likely to
use overnight delivery services

T

Market research reports and industry insights. Mintel. (2023, June 8).
https://www.mintel.com/products/reports/

Education and Income:

Respondents usually making over
$100,000 in income the in the
household with some sort of grad
school or above education are
more likely to use overnight
shipping methods than those
making less $50,00 annually
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https://insights-mrisimmons-com.libezproxy2.syr.edu/essentials/quickreports
https://insights-mrisimmons-com.libezproxy2.syr.edu/essentials/quickreports

FEDEX

Base Name Sample Weighted (000) Percentage Target Name Sample Weighted (000) Percentage
All Adults 49,187 252,819 Owernight Packages/Letter Delivery Services: Used in last 12 months
General Statistics Education Ethnicity
" A0 %
@ Median Household Income $86,259
Median Age 48.7 7%
L J Ag .
. Employed (Full or Part-Time) 60% —
@ Married 55% 1%
0% 1 2 1 3
@ Homeowners 72% Less Than High High School some @ Hispanic @ Non-Hispanic
School Graduate L'ullexe
Race Household Income
$100.000 OR MORE A3%%
11.7% $75,000- 599,500 [ 13%
4.0% - $50,000 - $74,958 16%
14.1% ——— $40,000- 545,999 [ 6.4%
s30.000- 535,999 | .7
$20000- 529,955 | ©.2%
73.4%
Less than $20,000 B.8%
@ White @ African-American Asian @ Other
0% 5% 5% 75% 0% 115 % 15% 12.5% 0% 15 % 5% I15% % L5 % 3w F15% &0 % 415 % A5 % 475%
Age Gender
ELY
18% 18%
e 16% 16%
1% 49.8%
0%
= @ Male @ Femal
18- 24 25.34 35. 44 4554 55 - 64 ale emale

Market research reports and industry insights.

Mintel. (2023, June 8).

https://www.mintel.com/products/reports/
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PSYCHOGRAPHIC FINDINGS

Personal VS Business Use Personal VS Business use:
Last 12 months : Fedex is 32.7% used for business
Fedex is 17.9% used for business compared to 76.9% used for
compared to the 42.1% used for personal use

personal use in the last 12 months °
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Simmons Insights. MRI. (n.d.-a). https://insights.mrisimmons.com/essentials/crosstab
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PSYCHOGRAPHIC FINDINGS

Total

1,484 6,629 100% 100% |=> 100 435 2,060 100 271 1,129 100
FEDEX_USED FOR BUSINESS 95 369 5.6% 100% |- 100 95 369 322 95 369 587
FEDEX_PERSONAL USE 212 868 13.1% 100% [=> 100 212 868 322 212 868 587

Simmons Insights. MRI. (n.d.-a). https://insights.mrisimmons.com/essentials/crosstab




COMPETITIVE FINDINGS

THE NOT-SO-GOLDEN THE

AGE FOR FEDEX: COMPETITION:
Consumers under 24 are less Consumers 45-54 are
likely to use FedEx by only more likely to use UPS
using it 17% of the time by 22% than other age

groups 1n our analysis!

Simmons Insights. MRI. (n.d.-b). https://insights.mrisimmons.com/essentials/crosstab



COMPETITIVE FINDINGS

eighted(000 Vertical % Vertical % Vertical % |Horizontal %
Total 49,187| 252,819 100% 100% = 100 10,109 49,550 100% 19.6% [ 100 10,002 50,203 100% 19.9% [ 100
AGE SUMMARY_18-24 1,484 6,629 2.6% 100% = 100 271 1,129 2.3% 17% |4 7 280 1,253 2.5% 18.9% [ 95
AGE SUMMARY_25-34 8,619 37,523 14.8% 100% = 100 1,562 6,883 13.9%| 1839 94 1,533 6,804 13.6% 18.1% =) 91
AGE SUMMARY_35-44 9,726 45,954 18.2% 100% |=> 100 1,935 8,583 17.3% 18.7% |=> 95 1,872 8,467 16.9% 93
AGE SUMMARY_45-54 9,919 53,699 21.2% 100% = 100 2,237 11,600 23.4% 21.6% = 110 2,250 11,830 23.£| 22% § 111
AGE SUMMARY_55-64 9,709 50,744 20.1% 100% = 100 2,137 10,509 21.2% 20.7% = 106 2,075 10,454 20.8% 20.6% |=> 104
AGE SUMMARY_65+ 9,730 58,270 23% 100% = 100 1,967 10,845 21.9% 18.6% = 95 1,992 11,395 22.7% 19.6% |=> 98

Simmons Insights. MRI. (n.d.-b). https://insights.mrisimmons.com/essentials/crosstab



INSIGHTS AND
STRATEGIC

RECOMMENDATIONS =
FOR FEDEX




INSIGHTS AND RECCOMENDATIONS

Insights : Recommendations::
e FedEx's main consumers o Expand targeted ads to young adults,
are over the age of 45 potentially without kids, to expand consumer
e Personal use is the most rates and build relationships
COMMOon reason to use e Expand user base to reach audiences that are

FedEx currently not using FedEx for personal use as
well as consumers that are using it at
competitors.

e Those with grad school

degrees are more likely to o ,
e Maintain and produce more promotions to
use FedEx than non grad .
increase loyalty

school degrees recipents @
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